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ROOSEVELT SPEECH. 


IT WAS READ IN WALL STREET 
BEFORE DELIVERED IN 
INDIANAPOLIS. 


The Leak is Blamed on Review of Re- 
views Magazine—Editor Albert Shaw, 
Denies His Publication is Responsible. 
President Changed Custom to Give 
Advance Matter Only to Three Press 
Associations. 


The fact that advance copies of Presi- 
dent Roosevelt’s Indianapolis speech 
were in the hands of Wall Street oper- 
ators before the speech appeared in the 
newspapere on the street created some- 
thing of a storm in New York and Wash- 
ington. 

It has been the custom of the Presi- 
dent to give out advance copies of his 
speeches and messages only to three 
newspaper associations. An exception 
was made this time in favor of the Re- 
view of Reviews, a monthly which is 
edited by Dr. Albert Shaw, a close friend 
of the President. The magazine scored 
a beat. 

One of the news agencies issued the 
following statement: 

‘The leak of the President’s Indianap- 
olis speech was a little more flagrant 
than usual. An early copy of a monthly 
magazine containing it in full actually 
made its appearance in certain Wall 
Street quarters. It is not surprising 
therefore, that at least one wire house 
was able to give its customers an 800- 
word summary soon after the opening 
of the market.”’ 

Dr. Shaw was asked to explain. He 
said: 

“It may be true, but until the Review 
of Reviews is shown it doesn’t appear 
necessary to look for any defense. It 
seems more reasonable to me that the 
speech leaked from some of the dailies 
themselves. Some of the New York pa- 
pers are owned right in Wall Street, you 
know, and I guess if anybody down 
there wanted the news very badly he 
wouldn’t come tothe Review of Reviews 
for it. That’s the last place they would 
look. It has been pretty well known 
for some time that Mr. Roosevelt was 
going to say something about the rail- 
roads at Indianapolis. The Review of 
Reviews didn’t tell anybody that. There 
have been leaks before from the news- 
paper offices.” 


Jewish Paper for “Philadelphia. 

The Philadelphia Jewish Press Asso- 
ciation met at 317 South Iifth street 
last Saturday and took definite action 
toward the publication of a daily in 
Yiddish. The following officers were 
elected: President, Joseph L. Kun; vice- 
presidents, P. Peiser, Louis H. Cahan, 
Benjamin F. Miller; treasurer, Jacob 
Zarsky; secretary, David BK. Tier-; 
financial secretary, M. Moritz Safier. 


Assassin Stabbed Italian Editor. 

An assassin with a stiletto attempted 
to kill Editor Cancelliere of La Trinacria, 
the Pittsburg Italian paper, last week, 
in broad daylight on the street. The 
weapon made a wound thret inches long 
and an inch deep, grazing the jugular 
vein, Cancelliere says he has been de- 
nouncing certain Italians who have been 
swindling their countrymen, and he 
thinks they hired the assassin. 
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B. H. DINGLEY. 
ADVERTISING MANAGER OF THE LEWISTON (ME.) JOURNAL. 


CHICAGO CHRONICLE QUITS. 


Ceased Publication WV May 31, Because It 
Could Not Make a Profit. 


The Chicago Chronicle ceased publica- 
tion May 31, owing to the fact that the 
paper had been unprofitable for some 
time. The official notice signed by the 
editor, H. W. Seymour, follows: ‘As 
it has not been profitable of late, publi- 
cation of the Chronicle will bé suspended 
with this issue. All liabilities of the Chi- 
cago Chronicle Company will be met as | 
usual in the regular course.”’ | 

The Chronicle began publication on 
May 28,1895, as the only Democratic | 
morning paper then in Chicago. John} 
R. Walsh, one of the chief owners, and | 
formerly president of the Chicago Na- | 
tional Bank, refused the support of his | 
paper to W. 2 Bryan’scandidacy for the | 
Presidency, and during the last national | 
campaign the Chronicle came out as 
Republican newspaper. The last issue | 
of the Chicago Chronicle was No. 4 o 
Volume 13. 





| 


New Daily for Medteounery, Ala. 
The Montgomery (Ala.) State, new 
afternoon daily and Sunday appeared 
last week. Alva Fitzpatrick and M. M. 
Brannan are the editors. 








|Sun will begin the erection of its new 


a| mitting two editions daily, one for the 
|country clientele around Fresno. The 
| Tribune claims 2,500 net. 


(See page 6.) 


SCRIPPS COAST PAPERS. 


New Manager for San Diego, Sacramento 
and Fresno. 


W. H. Porterfield, at one time Eastern 
manager of foreign advertising for the 
Scripps Coast papers, is now general 
manager of the San Diego Sun, Sacra- 
mento Star and Fresno Tribune, having 
taken on the last named paper with a 
generous block of stock on June 1. 

The Sun is twenty-six years old, and 
claims to be the leading paper in its 
field, with a circulation of 4,500. The 


concrete office building on Aug. 1, or as 
| soon as the building of the Fresno Trib- 
| une, now in course of erection, is com- 
| pleted. 

The Fresno Tribune is two years old. 
As soon as the building is completed a 
| stereotyping press will be installed, per- 


| The Sacramento Star claims 4,500 
net, all in Sacramento county. I[t is 
claimed that the circulation of the 
Scripps Coast group has increased in 
three years from 40,000 to more than 








‘CIRCULATION MEN. _ 


ANNUAL CONVENTION AT MIL- 
WAUKEE ELECTED D. B. G. 
ROSE PRESIDENT. 


Best Attended Conclave in Ten Years. 
Canadian Members Wide Awake—Dele- 


gate From Far Vancover Honored. 


Italian Editor Told How to Get Circu- 
lation Among the Two Million Italians 
of the United States. 


Special to Tug Epiror anp PUBLISHER. 
Milwaukee, Wis., June 6. 

One of the most profitable conventions 
of the National Association Managers 
of Newspaper Circulation ever held by 
that body closed its three days’ sessions 
in the Hotel Pfister, Milwaukee, Wis., 
Thursday night, with theelection of new 
officers. D. B. G. Rose, of the Louisville 
(Ky.) Evening Post, was unanimously 
elected president. Washington, D. C., 
was selected as the next meeting place 
for the tenth annual convention. 
Members were in attendance from 
points in all parts of the United States 
and Canada, Toronto being represented 
by a delegate from every newspaper. 
Since the meeting at the World’s Fair at 
St. Louis, the Canadian newspaper men 
have manifested a deep interest in the 
affairs of the association. John B. Cox, 
of the Daily Province, Vancouver, Brit- 
ish Columbia, was honored as the dele- 
delegate who had traveled from the 
farthest distant land to the convention. 
The attendance was large, exceeding 
the expectations of the officers. Ample 
accommodations were provided and an 
elaborate social program for the mem- 
bers and their wives after each daily 
session, but nothing was allowed to in- 
terfere with the business of the conven- 
tion. The delegates had come together 
for the prime purpose of learning new 
and practical things in the profession, 
and every speaker was given keen and 
unbroken attention. 

The reply of Frank L. Frugone of the 
Bolletina Della Sera, the Italian Even- 
ing Bulletin of New York, to the question 
—‘‘ How can American Papers Get Circu- 
lation Among the Two Millions of 
Italians in America?” was listened to 
with marked interest and the Italian 
editor was warmly congratulated for 
his able and interesting presentation of 
the subject. 

Reports of committees showed that 
the organization has prospered during 
the past year under the administration 
of President Wiiliam J. Darby, of the 
Toronto Mail and Empire. 

Editor Shoots His Former Foreman. 

William Brawley, editor of the Queens 
Borough Advertiser of Long Island City, 
N. Y., opened fire on William Britton 
with a 22-caliber rifle at midnight last 
Sunday and Britton is now in the hospi- 
tal with a bullet hole in his hip, one in 
the scalp and bruises all over his body 
from the butt of Brawley’s Winchester. 
He was not dangerously hurt. Britton 
was formerly foreman of Brawley’s 
printing shop; he was discharged. He 
says he came back peaceably to get his 
old job, but Brawley charges that he 
tried to burglarize the shop,.. Brawley 





| 100,000 daily. 


is 55 years and Britton 30-years old. 
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DAILIES OF NEW YORK STATE. 
Annual Meeting of the Association at 


Binghamton. 


The spring meeting of the New York 
Associated Daily Newspapers was held 
in Arlington Hotel, Binghamton, N. Y.. 
on Wednesday, June 5. The meeting 
opened at 10 a.m., with President Jay 
E. Klock in the chair. Vice-president 
Fred P. Hall and Gardner Kline, the 
secretary and treasurer, were upon the 
platform. 

The questions discussed were asiollows: 
“Why should amusement advertise- 
ments be higher than other forms of 
advertising?” ‘‘ Railroad time tables.” 
* What wages are job foremen and lino- 
type operators commanding?” ‘First 
page advertisements.”” ‘“‘How much at- 
tention is paid to‘ position requested ?’” 
“Economy in purchasing supplies.” 
“How many publishers accept due bills 
payable in rooms only in New York 
hotels or an advertising account?” 
** Does it pay togivea free advertisement 
to get them started?” ‘“‘Is there any 
benefit from special editions managed 
by outside parties?’’ ‘“ What should be 
the rules as to furnishing free papers to 
advertisers at home?” “What terms 
are made with correspondents, and with 
out-of-town canvassers and collectors?” 

The following are members of the New 
York Associated Dailies : 

Amsterdam Recorder, William J. Kline 
and Gardner Kline; Amsterdam Sentinel, 
G. H. Loadwick; Auburn Advertiser, 
H.J. Knapp; Batavia News, G. S. Gris- 
wold; Cohoes Dispatch, J. and M. Wal- 
lace; Corning Journal, J. H. Marriott; 
Corning Leader, E. 8S. Underhill; Cort- 
landt Standard, W. H. Clark and E. H. 
Blodgett; Dunkirk Observer, H. K. and 
G. B. Williams; Geneva Times, W. A. 
Garcey and W. L. Packard; Glens Falls 


Times, F. H. Bullard; Gloversville 
Leader, F. W. Collins; Hornellsville 
Tribune. W. G. Greenhow and W. G 
Masterman; Hudson Republican, H. R 


Bryan; Ithaca News, D C. Lee; James. 
town Journal, F. P. Hall; Johnstown 
Republican, C. J. Combes; Kingston 
Freeman, Jay E. Klock; Kingston Lead- 
er, J. E. Kraft; Little Falls Times, John 
Crowley; Lockport Union Sun, F. W. 
Corson and M. H. Hoover; Middletown 
Times Prees, M. A. Stivers and J. W. 
Slauson; Niagara Falls Gazette, A. C 
Denel; Ogdensburg Journal, F. P. Palmer; 
Olean Herald, W. L. Ostrom; Oneonta 
Star, H. W. Lee and F. M. H. Jackson; 
Oswego Times, Alexander and R. b 
Hart; Plattsburg Press and News, T. F. 
Mannix; Rome Sentivel, A. C. Kessinger 
and A. R. Kessinger; Saratoga Saratog 
ian, J. K. Wablbridge; Schenectady 
Union, J. H. Callanan; Watertown 
Times, Charles E. Cole. 

The attendance at the meeting was 
the bestinu the history of the organiza- 
tion. After adjournment the members 
were entertained by the Binghampton 
Press. 

* 
Newsstands Ordered Off Streets. 

The city officials of Newark, N. J., 
ordered the newsdealers to take their 
stands from the sidewalks. Some people 
had complained that the newsstands 
annoyed them. But the Newsdealere’ 
Protective Association held a meeting 
and decided to stand pat. They claim 
that newsstands are not more objection- 
able than the show cases, signs and other 
obstructions placed by grocery men, 
dry goods merchants and others. If the 
newsstands go, every other obstruction 
must also go, say the newsdealers. The 
association will fight the order in court. 


The Advance, a new Catholic Weekly, 
is being printed at Kansas City, Kane. 
It is devoted in the main to religious 
matters. 
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GREAT SCHEME. 


Newspaper to Be Published by Govern- 
ment for Politicians. 


Uncle Sam will become the publisher 
of a political journal if the plans of 
the Spokane branch of the national 
committee of the Socialist party are 
adopted by a referendum vote and 
sanctioned by Congress. The publica- 
tion office would be in Washington, 
D. C.. and each party have an editor, 
paid by the government, to make the 
most of the space placed at his disposal 
for propaganda purposes. The resolu- 
tion, adopted by the Spokane branch, of 
which Judge W. E. Richardson is presi- 
dent, declares in its preamble there is 
need for an authoritative statement and 
intelligent discussion of the principles ad- 
vocated by the various political parties 
of the country so that the people may 
be thoroughly informed regarding the 
platforms and the candidates seeking 
the suffrage of the electors. 

The plan suggested by the resolution 
provides for a publication which shall 
contain no advertisements otber than 
the platforms and such aunouncements 
as the candidates of the several parties 
may make from time to time. Properly 
appointed government authority shall 
designate the number of pages to be set 
aside for each party and there shall be 
no discrimination on amount of space. 
The journal is to be furnished to sub 
scribers at the actual cost of publication 
and distribution and editorial salaries. 

New Libel Ruling in Kentucky. 

The Appellate Court of Kentucky last 
week reversed a judgment of the lower 
court awarding Eldon Stone $350 dan- 
ages against the Register Newspaper 
Company, for libel. The plaintiff him 
self had said the thing about himself 
which the newspaper afterwards re 
peated in print. In his suit, the plain- 
tiff alleged that it was not trne even 
though he said it. The court says the 
newspaper is not obliged to prove fact, if 
the plaintiff himself uttered thestatement 
about which be complains. The court 
further says that if a rule compelling 
proof of fact obtained in such cases, no 
newspaper could ever with safety publish 
the proceedings of a court of justice. 


Michigan Women Journalists. 

The Michigan Women’s Press Associa- 
tion elected the following officers: Presi- 
dent, Miss Florence M. Brooks, Jackson 
Patriot; vice-presidents, Miss Jennie 
Buell, Ann Arbor; Miss C. W. Miller, 
Chesaning Daily Argus; corresponding 
secretary, Miss Edith Lenon, Ann Arbor 
Times; recording secretary, Mrs. Carrie 
E. Bassett, Fennville Herald; treasurer, 
Dr. Emma E. Bower, Port Huron, 
Directors—Mrs. Belle M. Perry, Charlotte 
Tribune; Mrs. Kate E. Ward, Hillsdale 
Standard; Miss Maggie Walz, Finnish 
Woman’s Journal, Calumet; Mrs. Mar- 
garet H. Alden, Saginaw. Delegates 
to association meeting, Mrs. Annie C. 


Walters, Marcellus; alternate, Mrs. 
Fiora Pemberton Morton, Ann Arbor 
Argus. 


Annual Report on Wood Pulp 
The Director of the Census last week 
announced a preliminary report on pro- 
duction and consumption of wood pulp 
for the year ending Dec. 31, 1906. The 
figures cover 237 mills in 1905 and 250 
mills in 1906. For 1905, the total pro- 
duction in cords of wood was3,192,123. 

For 1906, it was 3.646.693 cords. 


New Italian Paper. 
Wisconsin Italians, who are said to 
number 25,000, have a new weekly 
paper called the Il Faro (the Harbor), 
published at Milwaukee. Ltalian Con- 


suiar Agent Arminto Conto is the pub- 
.| lisher. 
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N. Ss : 


WORLD’S RENOWNED 
HEALTH RESORT. 





Hotel Rudolf 

OPEN ALL 'THE YEAR. 
Capacity 1,000. American and European Plan 
Water Baths. 


Air. Fishing and Sailing a Popular Pastime. 


LARGEST AND MOST MODERN HOTEL ON THE COAST. 
DIRECTLY ON OCEAN FRONT AND BEACH PROMENADE. 
New York's Aristocratic Location. 
Rooms with Bath. 
Dining Room Overlooks the ocean. 


Favorite All-year Seaside Resort. 
Hot and Cold Sea and Fresh 
The Finest Salt Water Bathing. Balmy Sea 


Send for Booklet and Rates. 


A Special Feature of this Hotel is the reproduction of the celebrated ‘‘ Harveys” cuisine. 


JOEL HILLMAN, Proprietor, Atlantic City, N. J. 
Also Proprietor “ Harveys,” Washington, D. C. 





GLAD YOU DO. 
Birmingham, Ala., May 8, 1907. 


NEW CORPORATIONS. 


New Jersey Publication Company, reg- 


Tue Epiror aNp PuBLisHeR COMPANY, | tered office, Newark; agent, Charles H. 


New York. 


Gentlemen :—We are enclosing check of | tors: 


$1 to pay for subscription from Aug. 
2,1906 to Aug 2, 1907. We enjoy 
reading your journal very much, and 
you can continue to count us as &@ regu- 
lar subscriber. Respectfully, 
J. A. Rounrren, President, 
Rountree Publishing Company. 


Officers of McKeesport Daily News. 

At ameeting of stockholders of the 
McKeesport (Pa ) Daily News last week, 
the following officers of the company 
were elected: President, George Alt- 
meyer; vice-president. J. D. O'Neil; secre- 


tary and treasurer, E. W. Pitts; editor | 


and manager, Jess ). Long. Directors— 
George Altmeyer, J. D. O’Neil, E. W. 
Pitte, J. W. 
The circulation 
months ending April 1, showed an aver- 
of 9,127 daily. 


A North Carolina Voting Contest. 

The Charlotte (N. C.) News voting 
contest closed at noon on May 30. 
Over half a million votes were cast. 
Miss Myrtle Nolen of Gastonia, N. C., 
was the most popular lady with 174,- 
579 votes and was awarded a $310 
piano. The News claim a circulation of 
6 000. 


New Chronicle Building. 

The Avgusta (Ga) Chronicle Building, 
which is being erected to take the place 
of the one destroyed by fire, will be 
ready for occupancy about Oct. 1. The 
building will be one of the finest office 
structures in the city. The entire third 
floor will be given over to the newspa 
per plans 


Only Paper in Old Town Quits. 
The Matagorda Banner, the only 
newspaper published in the old town of 
Matagorda, Tex , has suspended publi- 
cation. The editor bas moved to 
Wharton, Tex., and accepted a position 
on the Spectator. 


| porators: 


Painter and Jess D. Long. | 
statement for the six | 


Fuller. Capital, $50,000. Incorpora- 
Charles H. Fuller, Edwin W. For- 
rest and Austin Murray Malone; to doa 


publishing business. 


Palladium Company, Malone, N. Y., to 
publish the Malone Palladium, printing 
and binding. Capital, $10,000. Incor- 
porators: Frederick J. Seaver, George 
A. Hastings, Florence W. Seaver, Ma- 
lone, N. Y., and others. 


Securities Weekly Company, New York, 


|to print and publish newspapers and 


periodicals. Capital, $100,000. Incor- 
Paul Latzke, 55 St. Nicholas 
place; Frank A. Burville, 203 West 
Fifty-fourth street; Horace E. Tupper, 
469 West One Hundred and Fifty-eecond 
street, all of New York. 


A New Welsh Weekly. 

The Druid, a weekly ‘tin the interests 
of the Welsh People of America” was 
issued at Scranton, Pa., last week, with 
bright prospects. A second edition of 
the first number was necessary. The 
roster of the Druid is: Publisher and 
editor, T. Owen Charles; advertising 
manager, Walter C. Phillips; musical 
editor, David E. Jones, Mus Bac.; labor 
editor, John T. Davies, U. M. W. A.: 
representative in Wales, Rev. Richard 
Jones- Williams, Llangollen, Wales. 

Will Publish Midnight Paper. 

The proprietors of the Berlin Mittag 
Zeitung, a midday paper, which bas had 
& phenomenal success, are about to 
inaugurate the Mitternacht Zeitung, a 
midnight paper, for the special accom- 
modation of the hundred thousand 
revellers who are abroad in Berlin’s 


‘streets aud cafes at that hour every 


night. 


A second daily paper is io be estab- 
lished at Okmulgee, I. T. W. E. Her- 
nady, until recently managing editor of 
the Okmulgee Chieftain, is said to be 
behind the project. 





Tye Montgomery Advertiser 


“Alabama’s Only Metropolitan Newspaper” 


Guarantees that tte¢Daily circulation is larger than that of any morning newspaper printed in 
Alabama—and that its Sunday edition has the largest circulation of any edition of any newspaper 


printed in Alabama without exception. 


VICTOR H. HANSON, Manager Advertising Department. 
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PUBLICITY PROMOTERS 
NO. V._CHARLES HEMSTREET. 


(The subject of No. I was Philip Mindi); No. LU, 
Wilbur M. Bates; No. III, Frank J. Wilstach; 
No. LV, George Wotherspoon.) 


Said Charles Hemstreet to me: “I am 
just an ordinary, plain, everyday press 
agent and | am proud of that fact. 
Those who style themselves ‘ publicity 
promoters’ weary me.” 

Mr. Hemstreet was born in St. Louis 
and for many years he was with the 
New York City News Association, six 
years of which he was night manager. 
Way back in 1887 he worked for Newton 
Bigoney, whose place I recall very well, 
at the corner of Ann and Nassau streets. 
Hemstreet is unique in combining the 
talents of a newspaper man, a literary 
writer—and I use the word “literary”’ 
advisedly—and a press agent. He has 
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CHARLES HeMsrren'r. 


written a number of books, many of 
which have had a large sale, the prin- 
cipal one being ‘‘Nooks and Corners of 
Old New York,” published by Scribner’s, 
which has had a sale of over 30,000. 
Another of Hemstreet’s New York his- 
torical books is ‘‘ The Story of Manhat- 
tan,” which is used as a text book in the 
public schools in New York. 

Hemstreet’s press agent work began 
with his work to enhance the sale of his 
own books. This was unique. In 1904 
he went to London and did press agent 
work for a dermatological institute and 
afterward performed similar services in 
Paris. While in London and in Paris he 
prepared material for ‘‘ Nooks and Cor- 
ners of Old London” and ‘‘ Nooks and 
Corners of Old Paris.” He is going 
across soon to get pictures to accom- 
pany these forthcoming books. 

His first theatrical press agent work 
began about a year ago with Wagen- 
hals & Kemper of the Astor Theater, in 
New York, to whose interests he is now 
devoting histime. Wagenhale & Kemper 
state, quizzically, that the Astor Theater 
was built by Shakespeare. The theatri- 
cal firm made the money with which to 
get the theater by presenting Shakes- 
pearian plays in the West. 

Hemstreet pulled off an interesting 

stunt about a year ago when Annie 
Russell knocked him as a “ Plague.”’ 
She wrote letters to editors of many 
papers asking if a plague was a neces- 
sity; she declared that a press agent 
was 4 plague and protested against the 
obtrusion of the ‘Idea Engineer.”’ The 
result of Annie Russell’s protest (?) was 
columns and columns of news stuff and 
editorials in papers all over the country. 
It is not necessary, I trust, to say that 
Hemstreet put up the scheme. 

When Hemstreet was asked a definition 
of the press agent he said: ‘He is the 
playwright of the manager.”’ When I 
asked him if this was thoroughly explan- 
atory, he said: ‘If none of the readers 
of Tae Epiror AND PUBLISHER under- 
stand what I mean tell them to come 


,, 


up and see me.” J.Z.R 




















Concentration. 








The publisher of a morning newspaper 
has three news services to choose from for 


his telegraphic reports. 


The evening service par excellence is that 


of the PUBLISHERS PRESS in alliance 
with the SCRIPPS-McRAE and SCRIPPS 
NEWS ASSOCIATIONS. With the ex- 
ception of a strong Saturday night report for 
Sunday morning papers, the PUBLISHERS 
PRESS is now concentrating its energies upon 


the evening field. 


Beats in connection with the Thaw case, 
the Abe Ruef confession, etc., show what can 
be done in exceptional instances. The strong- 
est point about the PUBLISHERS PRESS 
service, however, is its high daily efficiency. 
Its employes are men trained on evening 
newspapers who know how to get the news 


first and best for the publications they serve. 


WRITE FOR TERMS FOR EITHER A 
LEASED WIRE OR A CONDENSED REPORT. 


Publishers Press 


PARK ROW BUILDING, NEW YORK CITY. 
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THE JOURNALIST COMBINED WITH THE EDITOR AND PUBLISHER. 
A Publication for Newspaper Makers, Advertisers and Advertisirig Agents. 
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PUBLISHED BY THE EDITOR AND PUBLISHER COMPANY. 
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HOW TO WRITE A STORY. 

Many letters come to THE Epiror AND 
Pus.isner from ambitious young bews- 
paper men asking advice. The editor is 
always glad to personally answer these 
letters when they are written in frank 
good faith. Sometimes the writer takes 
us to task because we do not print more 
of technical instruction to reporters and 
editors. 

One of these correspondents writes: 
“T started taking Tae Epiror anp Pos- 
LISHER With the idea that I might secure 
valuable information in regard to the 
business, such as how to develop good 
stories, the use of certain words and the 
proper way to write stories.” He says 
he is disappointed and does not care to 
read about “‘junkets of newspaper men 
nor their records, nor about members of 
the profession getting married and the 
like.” He explains that he is 30 years 
old, has a good education, does not 
touch liquor, has worked ten years as & 
reporter but has not advanced though 
younger men have “been jumped hur- 
riedly” over him to better jobs and 
more pay. I[t is an old, old story. 

Modern civilization may be heinously 
unjust when it decrees that success 
shall be the measure of merit. But it is 
the measure. The editor of Tue Eviror 
AND Pusuisner feels that he is not 
strong encugh to change the measure. 

It is possible that some editors would 
like to have us tell them how to write 
English. But our experience has taught 
us the danger of arbitrariness. News- 
papers are not primarily vehicles for 
Eoglish composition. Inspite of doctors 
of literature, the English of a successful 
paper in the West and South may differ 
much from the English of a successful 
New Engiand paper. Perhaps, at some 
time in the future Tue Epiror anp Pous- 
LisHER will print weekly information 
covering the wants of men and women 
who feel their lack of the news sense and 
of the equipment to write & news story. 

In the meantime, we venture to offer 
some fundamental things to those who 
are not confident oftheir ability to write 
@ news story: 

An event, or series of events may be 
related in two styles, viz., from the 
bottom up, or from the top down. 

The cumulative style is that used by 
the novelists. The story begins softly 
and crescendoes up to the big thing, the 
climax at or near the end. 

The journalistic style begins with the 
climax, the big smash. 

The first question a reporter assigned 
to a story should ask is: ‘ What is the 
most important single thing here, the 
thing the public wants to know first of 
all?” When he finds that let him write 





it as the beginning of his story. Then 
he will ask what is the next most im- 
portant thing, and he will write that 
second. And so on down to the least 
important which he will write last. 

It is probably true thata perfect news- 
paper story of the San Francisco disas- 
ter could have been written in short 
bulletins, beginning with a four line 
paragraph stating that the catastrophe 
had occurred; each succeeding bulletin 
stating a single fact or group of facts, 
the bulletins arranged in the order of 
importance to the public. 

The public speaker who holds his audi- 
ence uses the journalistic style, with 
rare exception. He tells the biggest 
thing first. He grips the crowd at once. 
An audience is always in a state of in. 
quiry. Itsilently asks a question after 
every sentence spoken b7 the orator. It 
is the business of the orator to hear that 
unspoken question and to answer it in- 
stantly. He mustnot put off theanswer. 
He must not answer questions which 
have not been asked. If he does, the 
audience yawns and goes out. 

The wise reporter will put himself be- 
fore his audience, the public, the readers. 
He will answer their questions one by 
one. He will never put question and 
answer No.4 before question and answer 
No. 3. If he does, the bond between 
writer and reader breaks. It may ‘be 
impossible to tie or splice it. 

Therefore in writing a story, whether 
it be a terrible catastrophe or the report 
of a village social, the wise reporter fol- 
lows this rule: Begin by telling the 
most important thing and thereafter 
never digress for an instant. 





WINNING THE NEWSBOYS. 

Elsewhere in this issue is printed the 
text of an address by a successful circu- 
lation manager dealing especially with 
the matter of pushing street sales of one 
cent papers. Every manager knows 
that the newsboy is one of the big fac- 
tors in circulation. 

It has been demonstrated many times 
that an owner or manager may not 
have an intimate knowledge of Greek 
and Latin roots, may know little of big 
academic subjects and even less of great 
political and economic subjects, yet he 
will often win success for his paper solely 
because he knows the human nature of 
newsboys and can attracs them. 

Very possibly the president of Harvard 
College would fail to win the newsboys 
of a big city when certain men of modest 
intellectual attainments contended with 
him for the favor of the boys. 

Undoubtedly personal magnetism is 
one of the chief attributes in those who 
succeed in winning the boysand magnet- 





sm is of and from the heart, rather than 
the intellect. Boys feel heart influences. 
They are not logical at first. The news- 
paper owner who would win their inter- 
est must first show his own heart inter- 
estinthem. They aresensitive, resilient, 
reciprocal. They are rarely fooled by 
hypocrisy. You cannot simulate warm 
interest in them. You have got to have 
the real thing. 

The success of the big Scripps-McRae 
League and the Hearst newepapers and 
a hundred well known newspapers ie due 
much to the favor of the newsboys. 





NEWSPAPER BEAUTY CONTESTS. 

The editor of the Milwaukee Evening 
Wisconsin is dissatisfied with the system 
of judging ‘‘ beauty contests”’ from the 
dry dead data of photographs. He says 
there are a lot of women outside the con- 
tests more beautiful than those inside 
and these suffer a flagrant injustice when 
the photograph woman is crowned 
queen. He demands to know: 

“Whosends in to the newspapers which 
engage in enterprises of that sort pic- 
tures of the ladies who are listed as com- 
petitors in the beauty contests? 

“Isitthecompetitors themselves? That 
would imply a degree of egotism and an 
eagerness for public admiration hardly 
reconcilable with the character for mod. 
esty which it is important that women 
should possess. 

‘Is it the parents of the competitors? 
Nearly all of the portraits show that 
their originals are young enough to war- 
rant the assumption that their parents 
may be still living, but would wise par- 
ents be anxious to thue advertise their 
daughters’ features to the world? 

**It cannot be husbands in all cases, for 
a large number of the ladies are unmar- 
ried, and there are many husbands well 
satisfied with the notion that their wives 
did not stand behind the door when 
beauty was given out, yet not anxious 
to invite general attention to thesubject, 
for the reason that they consider it their 
own business rather than that of any- 
body else. 

‘*4 similar consideration is likely toin- 
fluence lovers. Neithercanit beassumed 
that as a rule sisters or brothers are re- 
sponsible for sending in the pictures. 

‘**Do the newspapers which conduct the 
contests procure the portraits from pho- 
tographers without asking the consent 
of the persons concerned? That might 
get photographers into trouble.” 

The editor thinks that many of the 
pictures are sent in by enemies of the 
ladies. He does not offer any sugges- 
tions looking to a reform. 





BLAMES THE NEWSPAPERS. 
Ruef, San Francisco’s dethroned boss, 
paid the newspapers a compliment when 
he said that they were responsibie for 
his downfall. 





“Newspaper Day” in England. 

March 11 ought to be named ‘News. 
paper day,” for on it, in the year 1702, 
was published the first ‘“‘daily paper.” 
It was produced by E. Mallet, “ against 
the ditch at Fleet Bridge,” i. e., on or 
near the site of the present Printing 
House. Square. Of a single page, two 
columns, the Daily Courant professed to 
give foreign news only, without editor- 
ial comments, the chief of staff ‘ suppos- 
ing other people had sense enough to 
make reflections for themeelves!”” This 
original sheet soon passed into the 
hands of Samuel Buckley, ‘‘at the sign 
of the Dolphin in Little Britain,’ the 
worthy printer of the Spectator and one 
“‘ well affected’’ to the houseof Hanover. 
The Courant was in 1735 absorbed in 
the Daily Gazette.—London Chronicle. 





DEFENSE OF JAMESTOWN. 


Massachusetts Editor Answers Ohio Edi- 
tor and Pleads for the Fair. 


Boston, Mass., June 4, 1907. 
Editor, Taz Epiror anp PoBLIsHER, 
New York City. 

Dear Sir :—My attention was attracted 
to a communication appearing in THE 
Epirork AND PuBLISHER of June lst, 
signed by W. C. Cappeller, publisher of 
the Mansfield (O.) News, in which he 
made inquiries as to why it was that so 
far the trade papers had remained silent 
about the free advertising sent out by 
the exploitation committee of the James- 
town Exposition. He also arraigns the 
advertising department of the James- 
town Exposition for notpatronizing the 
newspapers in the way of advertising. 

In the first place, as the publisher of 
‘*The World’s Greatest Trade Journal,” 
allow me to say that Mr. Cappeller is’ the 
publisher of what may be termed a 
** provincial’ newspaper; in other words, 
&@ newspaper, and no doubt, a good one, 
in a small town in Ohio. Heis evidently 
sore because the Jamestown Exposition 
has not furnished him with advertising 
copy. Now, suppose they did have a 
certain amount of money to use in daily 
newspaper advertising, it is safe to say 
that the Mansfield News would not be 
patronized, for if the publicity bureau 
of the Jamestown Exposition patronized 
the Mansfield News, there are about 
10,000 newspapers of a similar calibre 
that would have to be recognized, and 
it would appear to methat Mr. Cappeller 
is business man enough to know that 
the Exposition people have not money 
enough to go the rounds. 

Then again, the Exposition is a great 
educational institution. It was not pro- 
jected as a money making affair, and the 
probability is it will be a big loser from 
afinancial standpoint. Itisuptoall live 
publishers, daily, weekly, monthly, and 
every other kind, to assist the James- 
town Exposition in making their efforts 
as great a success as possible. 

That is the way I look at it, although 
my ideas may be wrong. 

W. L. Treruuneg, 
Editor of Boot and Shoe Recorder. 
Editing Under Difficulties. 

From the following conversation be- 
tween two inhabitants of one of the 
States of the American wild West it 
would appear that editing there isa 
serious matter: 

‘*T understand thatCrimson Gulch has 
@ newspaper ?”’ 

*Yes,”’ answered Broncho Bob. ‘“ But 
the fellers around here is so sensitive 
that they dasn’t print anything about 
’em.”’ 

‘It’s editorial staff must have many 
difficulties.” 

** Mister, that ain’t any editorial staff. 
That’s a suicide club.’’—Znglish Ex- 
change. 


To Visit Denmark. 

A number of British journalists, repre- 
senting about twenty London and 
provincial journals, are to pay a visit to 
Denmark in June. They will be met by 
their Danish colleagues at Kiel and 
taken by special steamer to Copenhagen. 
Various festivities and excursions have 
been arranged, and banquetsin honor 
of the guests will be given by the Minis- 
ter for Foreign Affairs and osher author- 
ities and the Danish Aesociation of 
Journalists.—London Newspaper Owner. 


To Assist Reporters at The Hague. 

The Association of Journalists at The 
Hague has decided to take steps to facil- 
itate the work of newspaper men visiting 
The Hague during the Peace Conference, 
and the association will be happy to 
receive as soon as possible at its offices 
the names of papers which will be repre- 
sented at the Vonference.—London(Eng.) 
Newspaper Owner. 
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PERSONALS. 


G. G. Grimes, formerly editor of the 
Fostoria (O.) Times, is now editing the 
Press at Adrian, Mic Mich. 


George Herbert, w who r represents a list 
of agricultural papers in Chicago, is in 
the East in the interest of those papers. 


M. H. de Young, Jr., business manager 
of the San Francisco Chronicle, is in New 
York in the interest of that paper. 


James A. Tedford, of the George B. 
Van Cleve Agency, Union Square, New 
York, is on a trip up-State in the interest 
of that agency. 


H. I. Ireland, general advertising 
agent, with headquarters at Philadel- 
phia, has opened a New York office in 
the Tribune Building. 


On Wednesday, June 5, Miss Edith 
Elizabeth Rowe, newspaper writer of 
Cincinnati, was married to Taylor Mc- 
Dougall of Los Angeles, Cal. They will 
live in Los Angeles. 





H. Clarence Fisher, special agent, New 
York and Chicago, has been appointed 
the United States representative of the 
Toronto World. This paper claims a 
circulation of 37,000 Sunday and 33,000 
daily. 

J. W. Morton, well known advertising 
manager, in Philadelphia, was tendered 
a banquet last Tuesday evening at Hotel 
Majestic by his friends of the fraternity. 
Vifty representatives of newspaper and 
other advertising interests were present. 


Col. Robert Mitchell Floyd, owner and 
editor of the Trade Press List, and Mrs. 
Floyd, are at Oxford, Md., for the sum. 
mer vacation. The Colonel is a delegate 
from the Massachusetts State Press As- 
sociation to the National Editorial As- 
sociation convention at Jamestown. 


Col. L. A. Mackintosh, of the Penn 
Drug Company, Philadelphia, was in 
New York this week calling on the spe- 
cial agents. The Penn Drug Company is 
a@ large advertiser and the Colonel is 
always a welcome visitor at the offices 
of the agents. Mr. Mackintosh reports 
that the last New England campaign 
was one of the most successful yet un- 
dertaken by that company. 


Editors to Visit Italy. 

Sidney Appleton, the publisher of 
London and New York, is now in Rome 
making arrangements with the Italian 
Government to have a number of Amer- 
ican and British editors visit Italy next 
September to study the economic and 
industrial conditions of the country, 
with a view to the investment of Amer- 
ican and British capital, particularly in 
the improvement of the railroads, the 
development of manufactures, and the 
extension of the street railroad systems. 


His First : Visit to New York. 

Horace Orear, of the Foster & Orear 
News Co., of San Francisco, paid his first 
visit to New York this week and was 
joyously entertained by the metropoli- 
tancraft. Hefound many acquaintances 
on Park Row, newspaper men who got 
their training on the Coast and who re- 
membered well the big newsstands at 
Market street ferry owned by Foster & 
Orear. 





Newspaper Manager to Insurance Field. 

Robert H. Timmons, for the past year 
business manager of the Thomasville 
(Ga.) Times-Enoterprise, has located in 
Rome, Ga., with the Mutual Life Insur- 
ance Company. J.D. McCartney, editor 
of the paper, will directly control the 
business department. 


The Grafton (W. Va. j Daily ‘Republican 
began issue on May 3 





THE “BLIND MAGAZINE.” 
Subscription is Ten Cents a Year, But 
Costs $3 a Copy to Publish. 


The most remarkable magazine in the 
world {is being published in New York 
city. It is called the ‘‘Matilda Zeigler 
Magazine for the Blind.” It has a circu- 
lation of 6,500. Thereare about 70,000 
blind people in the United States, and of 
these it is estimated that 15,000 can 
read. 

Walter G. Holmes, formerly business 
manager of the Memphis Commercial 
Appeal, is editor and publisher. Mrs. 
Zeigler finances the concern. It is said 
that each copy costs Mra. Zeigler about 
$3 a year, making a total of $20,000 for 
cost of publication, and the paid list, if 
there is one, is very small. However, 
@ nominal price of ten cents a year 
is charged for subscription to make it 
eligible for second-class mailing. Each 
copy is a big volume of fifty pages and if 
it had to be sent out at regular commer- 
cial rates the cost would be enormoue- 
A special bill will be introduced in Con- 
gress next winter allowing it to become 
a free publication, and yet have all the 
privileges of the most favored magazine 
matter. 

Much of the work of printing, assem- 
bling pages, folding, etc., is done by 
blind workers at the United States 
Printing Company, 91 North Third 
street, Brooklyn. 

Here is the table of contents for the 
June issue, which is No. 3 of the first 
volume: Publishers Announcement; 
“The Love Lamp” (a story); fourth in- 
stallment of “‘ Mrs. Wiggs of the Cabbage 
Patch”; ‘The Second Russian Duma”’; 
“The Brooklyn Bridges”; “Notice to 
Pupilsin Blind Schools”; poem (Joaquin 
Miller); “An Enigma” (from a reader); 
“ How to Copyright an Article”; ‘‘Hu- 
morous Paragraphs”’ (in prize contest); 
“The Philosophy of Dreams’’; ‘The 
Circulation of the Blood”’; miscellaneous 
poems; ‘‘Current Events of the Month.” 


BRIEF ITEMS OF NEWS. 


Emery I. Neff has purchased the 
Rochelle (Ill,) Register from G. W. Dicus. 


The State school board of Virginia 
will publish a school journal for the 
t2achers of the State. Joseph D. Eggle- 
son of Richmond is at the head of the 
board. ae 

The Anniston (Ala.) Hot Blast on 
May 26 changed from morning to even- 
ing field. On June 2, it returned to the 
morning field. The evening wants are 
covered by the Anniston Evening Star. 


The Northampton (Mass.) Gazette has 
just purchased one of thelatest improved 
perfecting presses from Walter Scott & 
Co., Plainfield, N. J. This press will 
print from four to sixteen pages. 


The printing establishment formerly 
owned by the Times Publishing Com- 
pany, of Scottsville, Ky., has been pur- 
chased by a number of enterprising citi- 
zens of the place, who will incorporate. 


The ownership of Union Springs (Ala.) 
Herald has passed from F. B. Haynes 
and T. F. McGowen to P. F. Miles. Mr. 
Miles edited the paper in 1891 and after- 
ward moved to Montgomery. 


Grafton, W. Va., may have three daily 
papers, athough it ‘has only 10,000 
population. The Sentinel and the Daily 
Republican are the existing dailies. The 
third paper, the Daily Leader, is being 
promoted by Democratic interests. 


Charles A. Robinson of White Bluff, 
Tenn., has purchased the entire outfit 
of the Dickson County Press and has 
moved it to White Bluff, where he will 
publish a weekly and a forty-page 





monthly magazine. 











OBITUARY NOTES. 

William A. MacGregor, who as a 
war correspondent was attached to the 
staffs of Generals Grant and McClellan 
during the Civil War, died June 1, in 
New York, as the result of a fall on the 
Brooklyn Bridge. He was one of the 
organizers of the Typographical Union. 
After the war he was editor of the New- 
ark News and later df the Hudson 
County Gazette, in Jersey City, retiring 
from active newspaper work twelve 
years ago. He was 81 yeara old. 


George L. Wilson, of New Rochelle, 
N. Y., died in the Pembroke Sanitarium, 
Concord, N. H., in his 35th year. He 
was for some years connected with the 
Harlem News Company, and his father 
is a director in the American News Com- 
pany, and his brother is manager of the 
Nassau and the Harlem News Companies 
of New York. 


Thomas Thora Allen, whose reports 
of the International yacht races off 
Sandy Hook for the Philadelphia papers 
had won him considerable reputation, 
died at the home of his sister, Mrs. 
Arthur H, Smith, of 613 Washington 
street, Wilmington, Del. He was 38 
years old and an authority on U. 8. 
naval matters. 


Greenleaf Clarke, connected with the 
New York Evening Post for thirty-five 
years, died last Monday, aged 58 years. 
He was the son of William Coggewell |, 
Clarke, at one time attorney general 
of the State. His mother was Anna 
Maria Greeley, a verse writer. 





William H. Mills, prominent during 
forty years in the development of Cali- 
fornia and formerly editor of the Sacra- 
mento Record Union, died at his home in 
Sacramento, aged 70 years. 


John Murray, editorial writer on the 
Port Huron (Mich.) Herald, died of 
neuralgia of the heart. He was 50 
years old and well known throughout 
Michigan. 


Edwin D. Deming, editor of American 
Shoemaking, died at Newton Highlands, 
Mass. He had been aleading newspaper 
man of the leather trade for twenty 
years. 





The Davisboro (Ga.) News has been 
sold by R. Fields Taylor to Albert Dun- 
ham, editor of the Tennille (Ga.) Trib 
une. 


FOR SALE. 


COTTREL TWO REVOLUTION PRESS 
bed 43x56 inches, four form rollers, table distrib- 
ution, front fly delivery. 

CAMPBELL TWO REVOLUTION 
Press, bed 35x50 inches, four form rollers, table 
distribution, front fly delivery. 

COTTREL TWO REVOLUTION PRESS, 


bed 35x52 inches, four form rollers, table distrib- 
ution, rear delivery. 


Tell us your requirements. 








We have the press. 


WALTER SCOTT & CO., 
South Avenue, Plainfield. N. J. 





BUSINESS OPPORTUNITIES. 
PASTE RECEIPT 


for autoplate, roller or brush matraces. Mat- 
races give fine halftone results and not affected 
by climatic conditions. Price $25 with order. 
Satisfaction guaranteed. ares oe 
per gross. Samples on request. J. Ban, 
Stereotyper, care Democrat, eas Ta, 
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HELP WANTED. 
FOR ADVANCEMENT. 


Practical newspaper men wanted to fill desir- 
able positions now open in the East and Middle 

est. Wecan give every capable man the op- 
oy ae for advancement. Send for free Book. 
let No. 2. RNALD’S NEWSPAPER MEN’S 
EXCHANGE, Springfield, Mass. 


a. MANAGER. 


Manufacturing concern wants experienced 
office manager, $13,000; other positions for 
Salesmen, Clerical. Executive, Professional and 
Technical men, $1,000-$5,000. Write us to-day. 
HAPGOODS, 305 Broadway, New York 














THE LOVEJOY CO., Established 1853 
ELECTROTYPERS 


and Manufacturers of Electrotype Machinery 
444-446 Pearl Street, New York. 





Editors for Red and Black. 

The officers for the Red and Black, the 
weekly organ of the University of 
Georgia at athens, Ga., have beenelected 
as follows: Editor-in-chief, W.R.O’ Hara, 
Greenville; associate editor, Sidney O. 
Smith, Gainesville; exchange editor, 
George P. Swift, Columbus; athletic edi- 
tor, George Battey, Atlanta; localeditor, 
William Saunders Jones, Atlanta; busi- 
ness manager, W. DeWitt Payne, Bogart, 
assistant business manager, R. 
Arnold, Athens. 





A Reminder. 
Lives of some great men remind us 
That we will, if we are wise, 
Leave our modesty behind us, 





And get out and advertise. 








Advantageously. 


cash or equivalent 


at once to 


EMERSON 


253 Broadway, 





EXTRAORDINARY 
PUBLISHING OPPORTUNITY. 


By reason of unlooked for circumstance 
One of the foremost Special Periodicals 
In New York can be had very 


Already stands to yield 
25 per cent, on cost and is 


developing very rapidly. 
Principals prepared to make 
down payment of $100,000 


are requested to write 


P,. HARRIS, 


BROKER IN PUBLISHING PROPERTY, 


NEW YORK. 
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TIPS FOR BUSINESS MANAGERS. 


The Pepsin Syrup Company, Monticello, 
lil., is making new contracts direct. 


Arnold & Dyer, Philadelphia, are plac- 
ing the Chiclet advertising in Ohio towns. 


The W.S. Hill Company, Pittsburg, is 
asking for rates on 5,000 and 10,000 
lines. 





+ The Stanley way Agency, Temple Court, 
New York, is placing the advertising 
of Dr. Hoffman in daily papers. 


Lord & Thomas, Unicago, are placing 
the advertising of the Bissel Carpet 
Sweeper Company, Grand Rapids, Mich. 


The George McCracken Agency, East 
Twenty-firet street, New York, is plac- 
ing extra copy for the Malto Rice adver- 
tising. wy 

The Morse Internationa! Agency, West 
Thirty-fourth street, New York, is plac- 
ing Hume-e-lax advertising in daily 
papers. 


The) Massengale Advertising Agency, 
Atlanta, Ga., will place the advertising 
of the Casper Company, Whiskies, 
Roanoke, Va. 


The Hampton Company, 7 West 
Twenty-second street, New York, is 
sending out copy for the Turkish Cigar- 
ette advertising. 


The Frank Presbrey Company, 7 West 
Twenty-ninth street, New York, is using 
New England dailies for the advertising 
of Brand Al Sauce. 


Frank Presbrey Agency, West Twenty- 
ninth street, New York, is asking for 
rates on 135 inches in New York and 
Pennsy!vania dailies. 


The Wyckoff Agency, Buffalo, is using 
New York State dailies for the advertis- 
ing of the Bartholomay Brewing Com- 
pany, Rochester, N. Y. 


The advertising for the Associated 
Sunday Magazines willbe placed through 
the Frank Seaman Agency, West Thirty- 
fourth street, New York. 


The Alfred Gratz Agency, Philadelphia, 
is using Pennsylvania papers for the ad 
vertising of the International Lumber 
and Development Company. 


W. F. Hamblin & Co., 42 East Twenty- 
third street, New York, is placing the 
advertising of the German-American 
Smelting & Refining Company. 


N. W. Ayer & Son, Philadelphia, is 
piacing the advertising of the White 
Mountain Freezer Company, Nashua, 
N. H., in the larger city dailies. 








The Canadian Pacific Railway is plac- 
ing sixteen inches for eight insertions to 
advertise MuskokaLakes. This business 
is placed from the Chicago office of that 
company. 


The Ed. Pinaud Company, 84 Fifth 
avenue, New York, wll make up the list 
of daily papers in the latter part of this 
month or the first of July for the fall 
advertising. 








The New Orleans Item 


isthe only New Orleans news- 
paper that will permit an 
examination of its circulation 
and guarantees advertisers a 
larger circulation in the city of 
New Orleans than any other 
two New Orleans newspapers 


combined. 


Books open for verification toany advertiser 
SMITH & THOMPSON, 


Foreign Advertising Representatives, 
Potter Building, 
W YORK. 


Tribune Building, 
CHICAGO. 
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RTISING WORLD. 


“YELLOW” JOURNALISM. 
Californian Says Adam's Banishment Was 
Carved in Screeching Hieroglyphics. 


Yellow newspapers are by no means 
modern according to Prof. Thomas San- 
ford of the English department at the 
University of California. In a recent 
lecture on “Journalism” to one of his 
classes he contrasted modern and ancient 
journalism—that of the sixteenth cen- 
tury. 

In his talk he took occasion to remark 
that “tricks of modern journalism are 
not modern, but were indulged in by 
many newspapersasoldas Adam. Adam 
himself probably ueed ‘screechers’ in 
earving hieroglyphics in the Garden of 
Eden. Flaring headlines and highly- 
spiced stories are the product of the 
the Elizabethan times and not of recent 
development. As early as 1533 the Eng- 
lishman had his yellow newspaper. A 
journal of that year appeared with the 
startling headlines that ‘wheat had 
rained from the skies over a territory 
six or seven miles square.’ 

‘Not until 1641 do we find the parti- 
sannewspaper. It wascalled the Mercury 
—the generic name for the newspaper 
ever after. But again came govern- 
ment suppression in 1647. It didn’t 
seem to do much good, however, as 
you can’t call off a newspaper, and 
the yellow sheets still appeared on the 
sly in great numbers. Yet there were 
many restrictions—for the government 
has always been prone to keep the news- 
paper innocent and insipid—and it was 
not until 1692 that it was free from all 
official control. 

‘*And so the newspaper has always 
existed under more or less censure, yet 
has always been eagerly sought, and the 
seventeenth century Englishman spent 
his sixpence as guilelessiy as does the 
twentieth century American when he 
hears the call of ‘Extra!’ and from all 
accounts he, too, sat back and mur- 
mured, ‘stung again.’”’ 


“SUCCESS.” 
Frederic L. Colver Corrects a Miscon- 
ception of Editorial Policy. 
June 5, 1907. 
Tue Epitor aAnp PUBLISHER, 
New York City. 

Gentlemen :—Because of a misconcep- 
tion inthe minds of some regarding the 
editorial policy governing Success Maga 
zine, | have asked our editors to state 
plainly what we stand for to-day. 

Success Magazine does not as some 
suppose endeavor to ‘teach young men 
how to succeed in life” nor is it in any 
eense whatevera “juvenile” publication. 
Itisa home magazine of general circu- 
culation and interest, appealing almost 
equally to the men and the women—it is 
built on strong, broad, conservative 
lines—it aims to raise the standards of 
American national! life and the American 
home. 

The word *‘Success”’ as employed to 
denominate this magazine, does not 
mean success in accumulating dollars, or 
in rising to places of power over the 
bodies of our fellow men, or in doing 
any of the things that benefit the few at 
the expense of the many. It stands for 
a@ success in the greater—we might say 
national—sense, an individual life that 
means something, a family life that is 
wholesome and pure, and conditions of 
government that represent the best in- 
terests of the whole people. 

Freperic L. CoLver, 
Advertising Director. 


The Chicago Daily News circulation 
bulletin for the month of May shows a 





net daily average of 324,524 copies. 


MARRIAGE OF W. B. BOYD. 


Young Advertising Man Wedded Daugh- 
ter of Standard Oil Millionaire. 


On Tuesday, June 4, at noon, Miss 
Ruth O’Day, daughter of Daniel O’Day, 
the Standard Oil magnate, was married 
to William Butler Boyd of New Bruns- 
wick, N. J. The ceremony took place at 
the home of Henry Dixon Morrison, son- 
in-law of the dead oil man, at 113 East 
Vifty-seventh street, New York. 

There were present at the wedding the 
brothers and sisters of the bride—Mrs. 
A. J. Stone, of Larchmont; Mrs. S§. 
Triana, of London; Mrs. John Hallahan, 
of Philadelphia; Mrs. E. A. McPherson, 
of Buffalo; Dorothy and Geraldine 
O’Day, of New York, and the three 
O’Day brothers, Frank, Charles and 
Daniel. 

The executor of the will of Daniel 
O'Day is the Colonial Trust Company. 
The estate of the magnate was about 
$10,000,000. 

William 1. Boyd is a director and 





WILLIAM BurLer Boyp. 


officer of W. F. Hamblin & Co., sue- 
cessors to the advertising firm of George 
P. Rowell & Co., of New York. 

Mr. Boyd first made his mark as busi- 
ness manager of the Daily Home News, 
of New Brunswick, N. J., of which paper 
his father, Hugh Boyd,is proprietor. In 
this capacity he proved himself, though 
but 23 years of age at the time, a young 
man of exceptional ability and enter 
prise. 

Later he won distinction through 
promoting a large manufacturing com- 
pany, consummating several important 
real estate deals and exploiting a num- 
ber of valuable patents, using his surplus 
energy in writing special articles for 
various metropolitan papers. 

In 1904 Mr. Boyd was sent for by the 
Duplex Printing Press Company, of 
Battle Creek, Mich., and was made the 
manager of all the Eastern States. Mr. 
Boyd filled this important position for 
two years and a half, severing his con- 
nection at the beginning of this year, 
shortly after his return from a motoring 
trip through France and other foreign 
countries. He is now back in harness 
and is already making rapid strides in 
the advertising business. 


New Rate Card. 
The Troy Record bas put out its new 
rate card to take effect June 1. Several 
changes are made from last year’s card. 





A circulation exceeding 20,000 isclaimed. 





THE STATE OF MAINE. 
B. H. Dingley Carries With Success 
Traditions of an Honored Name. 


The Lewiston Weekly Journal was 
established in 1846 by Waldron & Gar- 
celon. The plant was shipped by 
schooner from Boston to Portland and 
was brought to Lewiston by the late 
Col. Garcelon on a four-ox team. 

Soon after, the late Congressman 
Dingley acquired an interest, and finally 
the full control of the paper on his gradu- 
ation from Dartmouth College. It con- 
tinued asa weekly until 1861,when Frank 
L. Dingley, just graduated from Bowdoin 
College, became associated with him, 
and the Lewiston Evening Journal was 
started. 

From the commencement the success 
of both papers has been marked for 
political influence, energetic news gather- 
ing, and devotion to all Maine interests. 
The concern claims to have the best 
newspaper plant in New England out- 
side the larger cities. It has a spacious, 
modern, fireproof building with one and 
one-half acres of floor space, is titted 
wifh linotype machines, duplicate stereo- 
typing apparatus, and two Hoe perfect- 
ing presees. 

In January, 1906, B. H. Dingley, son 
of the treasurer of thecompany, assumed 
the management of the advertising de- 
partment of the Journal and bas won 
success, 

The paper was transferred to the 
Lewiston Journal Company July 1, 
1898. F. L. Dingley is treasurer and 
editor-in-chief. The business manager, 
W. A. Pidgin, has been connected with 
the Journal for forty years. 

The paper’s interests in the foreign field 
are in the hands of Charles H. Eddy of 
New York and Chicago. 


A Norwegian Advertising Scheme. 

The Norwegian postal authorities have 
under consideration an application for 
permission to print advertisements on 
the back of postage stamps. It is pro- 
posed to devote the proceeds to the 
erection and maintenance of a large 
sanatorium for consumptives.—London 
Newspaper Owner. 





Fancy Fruit. 

Fancy Fruit, which bears the distinc- 
tion of being the first fruit paper in 
Washington, will be issued at North 
Yakima in June. The journal will be 
issued monthly, consisting of sixteen 
four-column pages illustrated. Dr. Gran- 
ville W. Lowther will be editor and C. W. 
Liggett publisher and business manager. 


Vassarion is Out. 

The Vassarion, published annually at 
Poughkeepsie by the senior class at 
Vassar Collegt, has made its appearance. 
A feature is the list of graduates with 
portraits of class members. Every sec- 
tion of the Uuited States is represented 
in the class of 1907, and so all types 
have a standing. 


Paul R. Goddard is to publish an inde- 
pendent paper at East Peoria, Ill. 








Has a Business PULL 


In the great industrial center em- 
bracing Western Pennsylvania, 
West Virginia and Eastern Ohio 
with a population of over 
2,500,000 


The Pittsburg Dispatch 


reaches the largest number of 
homes and is read by the men and 
women who comprise the pur- 
chasing power of the wealthy dis- 
trict. Advertisements in THE DISs- 
PATCH INSURE prompt RETURNS. 
SpPeciaL REPRESENTATIVES: 


WALLACE G. Brooks, Horace M. Forp, 
41 Park Row,N.Y. Marquette Bdg.,Chicago. 
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PUSHING SALES. 


Syracuse Journal Circulation Manager 
Tells How to Push the Street Sales 
of a One-Cent Paper in a 
Medium Sized City. 


At the annual convention of the Na- 
tional Association Managers of News- 
paper Circulation held at Hotel Pfister, 
Milwaukee, on June 4, 5 and 6, the fol- 
lowing paper was read by Charles M. 
Welch: 

In a city of from 100,000 to 150,000 
population it is essential to get down 
to personal contact with the newsboys 
to do good work in the way of increas- 
ing street sales. 

rirst get your eye on the best sellers 
already at work in the street; then culti- 
vate their acquaintanceship. The first 
two hoursafter publication are the golden 
hours in the street. Mingle with the 
boys you wantto win over to your paper. 
Learn their names, fix their identity in 
your mind and greet them as Heimie, 
Izzie, Nate, Abe, Tom, John, etc., with a 
cheery word for each. The boy will soon 
begin to prize your friendship and will 
be proud of his familiarity with you. 
As you stop to chat with him on the 
corner—his corner—draw a copy of your 
paper out of his pack and point out the 
news features of that particular day. 

The “call” for the day has already 
been given to the entire bunch of street 
boys by writing it in glaring letters on 
the blackboard, in the distribution 
room, where all the boys have already 
learned to look for it. It may be “ All 
About the Murder!” “All About the 
Big Railroad Wreck!’ “All About the 
Robbery!” ete.; but afew words of ex- 
planation, encouragement and exhorta- 
tion to the individual boy who is at 
work out on his corner will enthuse him 
with the topic of the hour and stir him 
to great effort. 

REWARDS FOR THE BOYS. 

Rewards of various kinds, prizes for 
increased sales for the week, all have 
their place in winning the boy’s effort 
to your particular paper. There is a 
wide range of prizes to select from. A 
ticket to the vaudeville show or to the 
circus, transportation to a nearby re- 
sort, baseball goods, a jackknife and, 
in winter, @ Warm cap or & sweater, all 
have their place in clinching the street 
boy’s friendship and securing his favor 
in pushipg your paper as against the 
opposition. 

While you are thus cultivating the 
good will of the best boys already on 
the street, efforts must be made to cap 
ture the new boys who are daily ap- 
pearing and to bring fresh boys into 
the work. Once you have “got next” 
to aleader among the street boys, it is 
not difficult to get him to bring ino 
recruits. Give the raw recruit as he 
stands by your desk a heart to heart 
talk f{about how to work in the street. 
Show him how to hold up your paper 
in the faces of the passing throng, how 
so shout your paper, impress him thor- 
oughly with the idea that he is to be 
one of your boys, is to come to you at 
any hour of the day or night with his 
troubles, if he has any—and he surely 
will—and send him out under the pro- 
tection of the boy who brought him in. 
Particularly important is this last fea- 
ture in towns like my own where the 
street sales are large in the hands of one 
class of boys—boys of one nationality, 
in fact. 

HOW TO GET RECRUITS. 

Don’t antagonize them by bringing in 
rank outsiders. Such will bedrivenfrom 
choice corners, perhaps from the street 
entirely and eventually disheartened. 
Induce the old boys to bring in more of 
their own set and see that the recruits 





are first brought to you and duly im- 
pressed with the interest your paper 
takes in them. 

When it is desired to set a stint for the 
raw recruit with the stimulus of a prize 
for sales amounting to a certain sum 
in a week, a good planis to arrange to 
have him work for you. Make him feel 
that he is working for you personally. 
Have him bring his earnings for the day 
back to the office at night for deposit, 
to be kept until the end of the week, 
when the proceeds of his six days’ effort 
may be handed over to him in your 
paper’s regular pay envelope bearing his 
name and address, perhaps with a small 
sum added as a gratuity or commission. 
This makes him feel he is in fact a part 
of your paper’s staff. 

This personal work and painstaking 
attention to details may seem petty 
indeed to circulation managers from the 
large cities, but it is not to them that 
this talk is given—they have a different 
situation to meet. However, if they 
have the patience and inclination to try 
it in a modified form, the results are 
pretty sure to be satisfactory. In a 
certain city this kiad of work helped to 
increase the street sales of an afternoon 
paper from 400 a day to 4,700, in two 
years, and placed that newspaper, in the 
estimation of the street boys, far ahead 
of an old, strongly entrenched rival. 

SCHEMES TO INTEREST BOYS. 

The ‘‘ Rattles’? scheme has been success- 
fulin many medium sizetowns. Coupons 
to be exchanged for railroad tickets, 
admission to and side shows at a sum- 
mer resort, absolutely free, boosted 
street sales amazingly. An “easter egg 
hunt” helped last spring. This was 
done by ‘hiding’? paper eggs bearing 
the newspaper’s advertisement in the 
stores of some of the largest advertisers 
throughout the business section of the 
city, and then offering a box of candy 
forevery one ‘“‘found”’ and brought in 
by a child. Soon hundreds of children 
were trooping from store to store, en- 
quiring: ‘‘Have you a Journal Easter 
egg?’’ A leaflet giving a score or more 
patriotic songs printed and distributed 
free during a G. A. R. encampment made 
a hit, as did a coupon in the paper to be 
exchanged at the office for free confetti 
during the annual carnival. This latter 
was so much of a hit, in fact, that a 
rival newspaper induced an accommo- 
dating police department to make an 
order against confetti throwing, which 
was derided and povuhed into a dead 
letter. 

Baseball schedules printed on vest 
pocket folders to be given away, consti- 
tute an excellent medium to call atten- 
tion to the sporting page, and school 
boys may become attached to your 
paper if you favor them in the way of 
reports of amateur games, score cards, 
ete. The ‘Roosevelt Bears” stories 
afforded an excellent opportunity to set 
hundreds of children at work scouring 
the city and towns for copies of the 
paper, when were offered @ dozen big 

Teddy bears to thechildren who brought 
in the greatest number of pictures of 
bears cut from the series, with a couple 
hundred of boxes of candy as consola- 
tion prizes 

To tie up subscribers a contract fora 
set of dishes is one of the best things. 
To get a lot of new subscribers in a 
short time and tie ’em up, too, a sum- 
mer vacation voting contest takes first 
rank. 

To increase your street sales—get pop- 
ular. To get popular—get busy. 


New Daily for Three Cities. 

The Tri-Cities Daily published at Shef- 
field, Ala, made its initial appearance 
last week. It is a four page, six column 
sheet. Hansbrough and Seidley are the 
publishers. It covers Sheffield, Florence 








and Tuscumbia, Ala. 





AT BOISE CITY. 
A List of Correspondents Covering the 
Murder Trial. 


The following is a list of correspon- 
dents covering the Moyer-Haywood 
trial at Boise City, Idaho: 


ciated Press. 


ated Press. 

Robert T. Small, correspondent Asso- | 
ciated Press. 

Hugh O'Neill, editorial writer, een 
Post. 

James R. Noland, court reporter, Den- 
ver Post. 

J.S. Dunnigan, Hearst’s papers. 

John Fay, New York World. 

J. H. Mac Lennan, Denver Republican. 

C. O. Broxon, Boise Capita] News. 

H. L. Crane, The Statesman. 

J. E. Roberts, Idaho Unionist. 

M.S. Parker, Portland Journal. 

H. K. Davis, New York Times. 

John E. Nevins, Publishers Press. 

Jacob Waldeck, Scripps-McRae. 

C. N. Landon, Scripps-Mckae. 

George H. Shoaf, Appeal to Reason. 

Bryan Walker, Appeal to Reason. 

H. F. Titus, the Socialist. 

Wade R. Parks, New York Daily People. 

Ida Crouch- Hazlett, Montana News. 

A. E. Thomas, New York Sun. 

Luke Grant, Chicago Record- Herald. 

E G. Leipheimer, Butte Evening News. 

James Gray, Minneapolis Journal. 

Blaine Phillips, Brooklyn Eagle. 

P. J. Connelly of Walla Walla, repre- 
senting Collier’s. 

John Tierney, Denver News. 

Joel Priest, Salt Lake Herald. 

J. Carberry, Boston Globe. 

In addition there are 
special artists, sketch men 
raphers and magazine men. 


Spokane City Editor Honored. 
Fred H. Gaston, city editor of the 
Spokesman-Review of Spokane, Wash., 


rClub of that city, succeeding Ren H. Rice, 
recently appointed chief of police under 
the Moore administration. Mr. Gaston 


at Des Moines and Sioux City, Ia. He 
began his duties as executive of the 
‘* Booster” organization June 1. 


R, J. Kennedy, superintendent Asso- 


Martin Eagan, correspondent Associ- | 


a@ number of | 
photog: | 


has been elected secretary of the 150,000 | 


went to Spokane a@ year ago as political | 
reporter, after having made a reputation | 





Owner of Prosperous 


| Pacific Coast property wants to get 
| in touch with competent newspaper 
man able to invest $10,000 and 
competent to earn $25 to $50 weekly. 
Will guarantee at least 6 per cent. 
on investment. 


| Proposition No, 286. 


C, M. PALMER, 
Newspaper Broker, 
277 Broadway, New York. 
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'| NEWS PHOTOGRAPHS 
WHIOH FOCUS FACTS. 
We have 15,000 subjects in stock and agents 
all over the world. Text supplied. 
WE Y interesting photographs. 
Send for our daily bulletin of news subjects. 
'| GEORGE GRANTHAM BAIN, 
225 FOURTH AVE., NEW YORK. 
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CHICAGO, 
NEW YORK, Metropolitan Life Building. 


Here’s a man who writes: 


“T much prefer it to anything I have ever seen for 


KOHLER BROTHERS, 


Fisher Building, 
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Newspaper Engineers 
and Electrical Contractors, 


LONDON, 56 Ludgate 7Till. 
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TYPEWRITER 
RIBBONS 
FLIMSIES 
CARBON PAPER 











WE MANUFACTURE THE BEST LINE oF | 


| Typewriter Supplies 
ON THE MARKET—SEND FOR CATALOG 


THE S. T. SMITH CO. 


11 Barciay Street, New Yor« Ciry 
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A Vital Question to all Publishers 
Answered by the Nashville Tennessean, 
the Successful New Southern Daily 
and Sunday Newspaper  % x 


NASHVILLE TENNESSEAN 


Nasty TENN, SUNDAY MORNING, MAY 12, 1907 
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Where The Tennessean Gets the World’s News. 


In selecting a general news service | of the Hearst News Service are on hand 





for the Tennessean close examination 


was made of all available sources and | 


it was the unanimous opinion of its 
management that the Hearst News Ser- 


vice was by far the most complete and | 


efficient. 

Arrangements were accordingly 
made for the full Hearst News Service. 

As a result of its conclusion a news 
alliance has been made that cannot be 
excelled in securing a prompt comple- 
ment of each day’s happenings through- 
out the world. 

Papers using the Hearst News Ser- 
vice are able to meet the most trying 


emergencies in the great race for prompt | 


Where 


great events occur the representatives 


publication of important news. 


’ The Hearst News Service, 





| Asia, Africa or Australia or in 
Asia, Africa Austral 


_and no expense is spared to hurry the 


news to its patrons. 

The resources of the Hearst News 
Service are well-nigh limitless, and 
whether the happening is in Europe, 
the 
United States, if important enough to 
be of general interest you will get an 
account of it onthe Hearst Service wire. 

It is on time always, and quite 
often ahead of all competing services. 

Another strong feature in the 
Hearst News Service is its absolute 
impartiality. Facts are given without 
fear or favor and the story is always 
interestingly told. 

Readers of the Tennessean may 
look for a complete news service, treated 
from the human interest standpoint. 


the 24 Hour News Service, 





is unsurpassed for both morning and 


afternoon newspapers. 





THE HEARST NEWS SERVICE, 200 William Street, New York. 
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